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Abstract

The process of social perception may be disrupyed beries of errors of perception that
have both theoretical and practical relevance. §thdy proposes a survey of the way in
which a person is perceived based on his/her sgatdgosition in society, as well as on
the identification of the participants’ attitudesviards a person with a high social position
by contrast with a person with a low social positibhe main research methods used are:
the experiment, the questionnaire, the observatimhstatistical techniques. The sampling
group comprises 100 participants, being establidmedsimple random sampling and
complies with the standards of representativenesshie research objectives. Research
findings confirm that a person’s status distorteception and a person’s perceptions are
determined, in certain contexts, by the stereotypes guide interpersonal evaluation.
Moreover, more than half of the research partidpamanifest the tendency of placing the
characters in a previously known category. The @mgpions presented in this study are
accordant with past experience, sensorial reprasens and evaluative judgments.

1. Introduction

There is neither individual nor society in itselfhere are relationships
between individuals, some of which alter the mestalcture of individuals, while
others transform both individual and group spagserts Piaget (1976, p.80). It is
well known that cognitive relations between memlwéra group aims at gathering
information about partners, as well as at theermtetation and accurate valuation
with a view to coming to know them much better. Tdetter the members of a
group know each other, the higher the probabilitparmal natural functioning of
that group. Otherwise, the relationships betweemtldegrade continuously. In
social psychology, the cognitive trend is relatwetcent and has generated much
controversy on the social dimension of cognitioat timphasizes either the subject
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of knowledge (Semin, G.R. and Fiedler, K., 1991)har specificity of the object of
social knowledge (Fiske, S.T. and Taylor, S.E.,199

As observed by Chelcea (1994, p.74), the processating the other articulates
with the evaluation process, in the intellectuébrefof imaging people that we know.
This makes social perception acquire distinctiegdrin relation to the process of
perception of objects and phenomena in the envieolhm

Under the influence of social identity theory (BhjfH., 1978), between the
70s and the 80s, a lot of research on inter-grelgtions has developed and the
current interest in processes associated with-graup perceptions reflects the
prevalence of the cognitive perspective in socsgicphology.

Social perception is definegls a cognitive process, consciously developed
while acquiring social experience through the indidal’s usage of existing
cultural patterns and the system of verbal languayenbols, with current
meanings generalized within the commufiRictionar de psihologie socigl1981,
p.185). Social perception is set of processes by which we provide knowledge
about the others and about oursel@sarele digionar al psihologiei, Larousse,
2006, p. 883).

The perception of the other, regarded as a subjgafception of another
person different from self-perception, has in vi¢we relations, status, roles,
communication and social behavior of the othersséah, social perception means
a set of cognitive processes beyond strict peraepEor the perception of another
person, we need more psychosocial indices, respégtipsycho-social behavior,
interpersonal relationships, interknowledge, atiital and evaluative indices, etc.

Interpersonal perception is not just a matter obwedge, but also an
expression of the need for associating with othibrss activating the capacity for
empathy. Interpersonal perception is selective, itautquality depends on both
objective factors (type of activity, socio-culturabntext, space available) and
subjective (attention, epistemic curiosity, motigat relationships, values
assigned) (Popescu-Neveanu, 1978, p.530).

Therefore, interpersonal perception involves thelgioation of sensory and
rational reflection and the difficulty of forming @orrect image on the other is
based on both the complexity of the object perckied the characteristics of the
subject who perceives. The act object knowledge by the expert subject
undergoes a series of determinations in this coxnmiecess of person perception.
One of them represents the contextual situationchwhcts as a mediator in the
way of perceiving the direction and significanceaofs, relationships and motives.
Another condition lies in personality factors relhtto the subject who perceives
and influences perception, motivation, beliefs apgreciative style. These factors
contribute to processing the information perceivaéating an impression and an
image of the object. Finally, individual perceptisndetermined by the very object
of knowledge, by some aspects related to it, sscthe external manifestation of
personality aspects, introversion, emotivity andioality of the person.

Consequently, the information collected by the sabjwho perceives the
other person are compared with standard imagesré gypical mental models,



No. 2, Vol. X111/2012

with the set of expectations, with the pattern adic to which information from
the perceived person is being organized. The reperbf these mental models
develops and diversifies along their lifetime thghuearning and experience.

Psycho-sociological studies that focus on the m®ad social perception
(Allport, G., 1981; Tajfel, H., 1978; Semin, G.RdaFiedler, K., 1991; Fiske, S.T.
and Taylor, S.E., 1991; Chelcea, S., 1994) highlige complexity and difficulty
of other perception:

* relevant features of the human stimulus perceived,;

* personal experience of the perceiver;

* in-group knowledge by others;

* generalized meanings with which the individual pe@ting in his social

perceptions;

* goals, interests, motivations, self-disclosure @hwunt of information that

people are willing to reveal).

Psycho-sociologists later failed to demonstraté tiw all information has
the same currency in social perception, interfevimiy somemonopolist concepts
(see experiments by Solomon Asch since 1946, aicgptd Drozd-Senkowska, E.,
2000).

In Grand dictionnaire de la psychologie Larous€9{1 p. 558), two current
research works that have influenced social peroepre mentioned: on the one
hand, what was named in the 3=sw Look approacin perception that introduced
social factors in the field of psychology and isfhced the theories on
categorization; on the other hargkstalt theory which emphasizes the need for
consistency that supports perceptual organizatnmhthe rules of organization of
the perceptual system.

Mic dictionar enciclopedic (1978) comprises three meanioigthe term
illusion: false perception, which, unlike hallucination, orin the presence of the
object; taking an appearance or a fiction as reglitnfounded hopéafter Ilu,
2000, p.111). In adopting more specific criteriat,IP. (2000, p. 112) identifies the
following types of illusions:

a. according to the bearer’s social nature: indigld group and macrogroup
(nations, companies, culture) illusions;

b. the age criterion explains age-related illusiaiated to the self;

c. by extent, small-scale and large-scale illusions

d. by nature of targeted objects and activitiesyspial perception illusions and
psychosocial illusions.

The mainobjectivesof our empirical research can be summarized ésisl
a. observing how a person is perceived dependingi®her status, position in
society;

b. identifying the participants’ attitudes towaragperson of high social position
and toward a person with a low social position.
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2. Material and methods

Research hypotheses

1. In the presence of social illusions, it is cdesed that the status of the
person distorts perception.

2. Individual perceptions are determined in someiatocontexts by the
stereotypes that guide interpersonal evaluation.

The main research methods used are: the experithentjuestionnaire, the
observation and statistical techniques.

Procedure During the ascertaining experiment, we applieguastionnaire
structured on 10 items, of opinion and factual. fthens have free responses, the
advantage being that they offer the respondentsfréelom of individualized
expression. At the same time, they allow the ctibb@cof rich information, without
the risk of suggestibility. The application was iindually administered by the
survey operator. The respondents were informedtahelpurpose, the content and
the requests of the questionnaire: they have tahwearefully for two minutes the
two characters on the board — one boyar and onsapea after that they will
return the board to the operator, and will answerthe items from the
guestionnaire. It was made even a pre-testing ef dgoestionnaire on 15
respondents, 9 women and 6 men, aged between H6yedss. In order to see to
what extent the status of one person deforms threepton, item no. 4 is
suggestive\(Vhich of the two characters is tali®r

Participants. The lot consists of 100 participants, being esthbd by
simple random sampling and meets the requiremehtepmesentativeness for
research objectives. Participants are distributedfadlows: depending on the
gender variable, 64 are female and 36 male; acupriai age, 48 participants are
aged 16 to 25; 14 are aged 26 to 35, 10 are agéul 8% 20, aged between 46 and
55, and eight over 55.

3. Results and Discussions

The data obtained as a result of the queastio;m competion were
statistically processed. Throughout our researa, @f 100 subjects, 60%
responded that the boyar is taller, 16% that tlasaet is taller, whereas 24% of the
subjects answered that the two characters areu#l égight. Furthermore, out of
the 60% that reckoned that the boyar is taller6%6, belong to the 16-25 age
group; 16,6% represent the 26 — 35 age group; 1&adetween 36 and 45;
26,7% are in the age group of 46 — 55 year-oldséan@o are over 55.
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Table 1. Distribution of answers to question 4 accordingage group

Age groups Boyar % |Peasanf % Equals| % Total
16 - 25 22 36.6 12 75 14 58.3] 48
26 - 35 10 16.6 0 0 4 16.7 14
36 - 45 8 13.4 2 125 0 0 10
46 - 55 16 26.7 2 12.5 2 8.3 20
Over 55 4 6.7 0 0 4 16.7 8
Total 60 100 16 100 24 100 100

[ 1T T ]

The age distribution of 16% of the subjects whpoesled that the peasant is
taller is as follows: 75% - 16-25 year-olds catggdt2.5% - 36-45 category,
12.5% - 46-55 years category. For have the sanghhtiere responded 24% of
the age-distributed participants: 58.3% from the2h6year-olds category, 16.7%
are part of the 26-35 years category, 8.3% - 46-8a%qgory, 16.7 % - over 55
years.

Table 2 Distribution of answers to question 4 accordingyender

Gender |Boyar| % Peasantf %  [Equals %  [Total
Female
. 36 56,25 12 18,75 16 25 64
subjects
Male ., | 6667 4 11,11 | 8 2222 36
subjects
Total 60 16 24 100

The difference between the three indices depenalingge group is provided
in Table 2. It is clear that men have a higher @etage (66%) than women (56%)
in the perception of the boyar as being taller. therpeasant’s perception as being
taller, women have a higher percentage of 18.75ftpened to men (11.11%). In
the perception of the two characters as being ef dhme height, the values
observed are close: women (25%), men (22.22%).

To render the subjects’ attitude toward a persah wilow social position,
we will analyse the responses to QuestiokVBdt does one think about the other?)

Subjects who answered that the boyar is talleridensd him a strong lofty
man, with authority over all the others, the onheavho can provide help, but who
disregards the ones socially inferior to him. Tleagant is in the position of the
humble, obedient man who comes to the boyar to feedielp.

Here are some examples: What does the boyar thioltdhe peasant®s a
servant, he must obey/submit to me! What a poodgsetd servant!l think this is a
pauper who will not workWhat does the peasant think of the boydow good if
my lord would give me some coins! | think the nrastangry with me! | bothered
him in coming here.
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Subjects who responded that the peasant is talermhsm as a reliable man,
who comes up with solutions to help the boyar ahd v8 a good administrator of
the estate. What is the boyar opinion about thesa®@al think the peasant has a
solution! The peasant is good at everything, helccowrk for me!The peasant
could be a good soldiai/hat about the peasant’s opinion on the boyéd® boyar
is worried about administrative problems! | thifketboyar needs me! The boyar
wants to be leader of the peasants.

The results lead to the conclusion that these festare differently attributed
to boyars and peasants, because of the socialgmssihat the two characters hold.
The feature "peasant” would be largely conditiobgdthe fact that the peasants
were considered an under-privileged class, whileleswere placed at the top of
the social hierarchy. Subjects tend to group festuinto sets: for example,
describing the character as a boyar does not ombyyi that he is rich. We also
associate with him other positive features (strangposing). In order to infer
unknown features based on the status/ featuresydr andpeasamn, people must
necessarily have a concept of how such featuresdbie general. Information
about the socio-economic origin provides assumptmmthe characteristics of the
characters belonging to those categories. The lsdarcinformation is deflected
towards their expectations and assumptions.

Subjects who responded that the two characters theveame height must
have thought of the stereotype, but they stoppéwus In doing so, they realize
that this view is already present in the curreagstof the process. At the moment
of final judgment, they could therefore easily urstiend that their impression is
stereotype-based.

4. Conclusions

Aware of the difficulty of perceiving the othershig study aimed at
investigating the way in which a person's statssodis perception and the extent
to which individual perceptions are determinedsame contexts, by stereotypes.
We consider that these objectives have been met thadtwo hypotheses
confirmed.

The conclusions of this research indicate that mtbran half of the
participants considered the boyar as being taence, the subjects’ tendency of
placing characters in a previously known categ®he impressions presented are
influenced by prior experience, sensory represiemst evaluative judgments and
mental models. Some mechanisms and sources ofrtdistdhat may occur in
person perception are obvious: stereotyping, atiobh error; actor-observer
distortion; false consensus; halo effect; the ¢ftétolerance.

Research findings are consistent with data showlitarature. If acquiring
only general knowledge of the other, it is the gge¢group, class) and not the
individual that is perceived. Including the otheirsage in a category should not
result in the loss of individuality. Simplifying ¢himage of the people is a result of
the very mechanism of perception that involves sifgsig perceived objects.
Appealing to stereotypical judgments and to theo heffect imposes new and
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serious obstacles in the correct perception obther. Most often, people evaluate
the others using only a few features and they asbertain the presence or absence
of these personality traits; thus, we see what aeehn our mind rather than the
real structure of personality. Hence, the subjeetgaluating characters
unconsciously report information based on a nundbeassumptions, which they
consider beyond doubit.

The correct perception of the other should be aomggal in our social
relations as it contributes to the establishmembctioning and development of
interpersonal relationships.
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Rezumat

Procesul percefei sociale poate fi distorsionat de o serie daiete percepe care au
deopotrid semnificaie teoreti@ si practica. Studiul §i propune surprinderea modului in
care este percepub persoad in fungie de statusul, poga sa Tn societate, precugn
identificarea atitudinilor participaitor fata de o persoancu o pozie sociaf inalti si fata

de o persoancu o pozie sociai sazuti. Ca principale metode de cercetare au fost
utilizate: experimentul, chestionarul, obsei@atehnicile statistice. Lotul este constituit
din 100 participam, fiind stabilit prin gantionarea simplaleatoarsi respeci exigenele
de reprezentativitate pentru obiectivele ceirtietRezultatele cerceétii evidertiaza faptul

ca statusul unei persoane deformepercefia, iar percefile persoanei sunt determinate
in anumite contexte de stereotipurile care ghifleaaluarea interpersoall otodas, mai
mult de junitate dintre participan la cercetare manifestendinta de a plasa personajele
ntr-o categorie anterior cunosguimpresiile prezentate sunt in concondacu experieta
trecuti, cu reprezefitile senzoriale, cu judégle evaluative.

1. Introducere

,NU exist nici individ Tn sine, nici societate in sine. Biiselgii interin-
dividuale, dintre care unele nu schintu nimic structura mentah indivizilor, n
timp ce altele transforinin acelai timp spiritul individului si grupul”, afirma
Piaget (1976, p. 80).

Este binecunoscut faptul aelaiile cognitive dintre membrii unui grup
vizeaz colectarea de inforngiadespre parteneri, interpretargavalorizarea lor cat
mai coreclt in vederea cungterii acestora. Cu cat intercurgterea dintre membrii
unui grup este mai bén cu atat probabilitatea funenarii firesti, normale a
grupului este mai mare. In caz contrar, tidéadintre ei se degradeagontinuu.

in psihologia social curentul cognitivist este relativ recegita generat
multe controverse privind dimensiunea sacial cogniiei care accentueazie
subiectul cunogerii (Semin, G.R.si Fiedler, K., 1991), fie specificitatea
obiectului cunosgterii sociale (Fiske, S.Tsi Taylor, S.E., 1991). Dupcum aprecia
Chelcea (1994, p.74), procesul de cuytere a celuilalt se articuleazu procesul
de evaluare, in demersul intelectual de formaraaginii despre oamenii pe care 1i
cunogtem. Aceasta face ca pergepsociai si dobandeascnote distinctive in
raport cu procesul perceg obiectelor, fenomenelor din mediul Thcorajor.
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Sub influena teoriei identitii sociale (Tajfel, 1978), intre anii “40 80, s-
au dezvoltat numeroase cetrepe tema relgilor intergrupuri, iar interesul actual
pentru procesele asociate perdEp intergrupuri refleci preponderea
perspectivei cognitive in psihologia sodial

Percegia sociaf este definit ca unproces cognitiv, cogtient, realizat in
cadrele experiemi sociale a individului prin folosirea tiparelorpétterns)
culturale existente, a sistemului de simboluri aebale limbii, cu semnifigale
generalizate existente in colectivita(®ictionar de psihologie social 1981,
p.185). Percam social reprezini un ansamblu de procese prin care ne oferim
cungtinfe despre ali si despre noi igine (Marele digionar al psihologieli,
Larousse, 2006, p. 883). Pergapceluilalt, ca perca de d@tre subiect a altei
persoane difér de percefla de sinesi are ca obiect retale, statusul, rolurile,
comunicarea, comportamentele sociale ale altoropass Ca atare, peraep
social desemnedzun ansamblu de procese cognitive care nu se tadagrcega
strici. Pentru percga altei persoane avem nevoie de mai tmunhdici
psihosociali, respectiv, comportament psihosociaklaii interpersonale,
intercunoatere, indici atitudinali, evaluativi etc.

Percepgia interpersondl nu este un simplu act de cugiase, cisi expresia
nevoii de asociere cuta) punand astfel in funwne capacitatea de empatie.
Percegia interpersonal are un caracter selectiv, iar calitatea ei depiatd de
factori obiectivi (natura activitii, contextul sociocultural, dispaia spaiala) catsi
subiectivi (aterie, curiozitate epistemi¢c motivgie relgionak, valori atribuite)
(Popescu-Neveanu, 1978, p. 530).

Prin urmare, percela interpersonal presupune imbinarea refl&ct
senzoriale cu cea tianak, iar dificultatea forrarii unei imagini corecte despre
celilalt provine atat din complexitatea obiectului pgoat, casi din caracteristicile
subiectului care percepe. Actul cusiaaii obiectuluide détre subiectul cunogtor
sufeti o serie de determin Tn acest proces complex de percepere a persdamei
dintre ele o repreziatsitugia contextual, care are rol de mediator, in modalitatea
de percepere a ding® si semnificaia actelor, relgailor si motivelor. O ald
condiie o reprezint factorii cetin de personalitatea subiectului care percgpe
care influemeaz percepia, respectiv, motivga, convingerile, stilul apreciativ.
Acesti factori prelucreaz informaia perceput creand o impresigi 0 imagine
despre obiect. In fine, pera@ppersoanei mai este determinde chiar obiectul
cunoaterii, de unele aspecte cat@ de el, cum ar fi; manifestarea extera
aspectelor personaliti sale, introversiunea, emotivitatea, originalatpersoanei.
Astfel, informaiile colectate de are subiectul care percepe aajpersoaa sunt
comparate cu imaginile etalon ale unor modele nhemiaice, cu setul desteptri,
cu montajul in funge de care se organizéaimformaia provenis de la persoana
percepui. Repertoriul acestor modele mentale se dezwltse diversifia pe
parcursul vigi, prin invataresi experiena.

Studiile psihosociologice centrate pe aprofundapeacesului percepei
sociale (Allport, G., 1981; Tajfel, H., 1978; SemiG.R.si Fiedler, K., 1991,
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Fiske, S.Tsi Taylor, S.E., 1991; Chelcea, S., 1994) evite#i complexitatessi
dificultatea perceperii celorkal importante fiind:
» trasaturile pertinente ale stimulului uman perceput,
» experiefa individuak a celui care percepe;
* cunoaterea in grup deatre ceilati;
» semnificaiile generalizate cu care opergamndividul in percepile sale
sociale;
» scopurile, interesele, motitide, autoprezentarea (volumul inforgikor pe
care persoanele sunt dispusdesdeziluie).

Psihosociologii au reit mai tarziu 8 demonstrezeacin percepa sociai nu
toate informdile au pondere egal intervenind uneleoncepte monopolistvezi
experimentele realizate deitee Solomon Asch incepand cu 1946, cf. Drozda-
Senkowska, E., 2000 ).

In Grand dictionnaire de la psychologie Larouss89{1 p. 558) sunt
mertionate dod curente de cercetare care au inflaehuctrile asupra perceiei
sociale: pe de o parte, ceea ce s-a numit Tn &0 labordarea New Look 1n
percepie si care a introdus factorii sociali in domeniul pddygiei, influenand
teoriile asupra categotidi; pe de ali parte, teoria gestaltistare pune accentul pe
nevoia de coerei ce sugne organizarea percepligi pe regulile de organizare a
sistemului perceptiv.

in Mic dictionar enciclopedic (1978) sunt descrise trei seraartermenului
de iluzie: percepie falsi care, spre deosebire de haluciiea are loc in prezea
obiectului; faptul de a lua o aparehsau o figiune drept realitate; speraui
neintemeiat (dupi llut, 2000, p.111). In funie de adoptarea unor criterii mai
specifice, P. 1lu(2000, p. 112) desprinde uiitoarele tipuri de iluzii:

a. dup@ natura social a purtitorului de iluzii: iluzii individuale, grupalsi

macrogrupale (rtauni, socieiti, culturi);

b. dug criteriul varstei, autoiluziile de vagst

c. dup magnitudinea iluziilor: iluzii de micamploare, de amploare medie

de mare amploare;

d. dup natura obiectelosi activitatilor vizate: iluziille de perceape fizica si

iluziile psihosociale.

Obiectiveleprincipale ale cercatii empirice vizeai:

a.surprinderea modului in care este percepmutpersoah in funaie de

statusul, pozia sa in societate;

b.identificarea atitudinilor participafor fata de o persoancu o pozie

sociak Tnalti, catsi fata de o persoaincu o poziie social scizuta.

2. Material si metode

Ipotezele cercetii:
1. In condiiile unor iluzii sociale, se apreciazi statusul persoanei deforméaz
percepia.
2. Percepile persoanei sunt determinate in anumite contesteiale de
stereotipurile care ghideaevaluarea interpersonial
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Ca principalemetode de cercetaru fost utilizate: experimentul constatativ,
chestionarul, obserya, tehnicile statistice.

Procedura In cadrul experimentului constatativ realizat, aplicat un
chestionar structurat pe 10 intieb de opiniesi factuale. Intrebrile sunt cu
raspunsuri libere, avand avantajul tasi persoanelor anchetate libertatea unei
exprimari individualizate.Totodat, ele permit culegerea unor infortinabogate,
fara riscul sugestibiliti. Modul de aplicare a fost individual, admingtrde
operatorul de anchet Subied¢ii au fost informa despre scopul, comutul
chestionaruluisi cerintele formulate: trebuieaspriveasé cu atefie, timp de 2
minute cele 2 personaje din pdanprimiti - un boiersi un taran- du@ care vor
inapoia plaga operatorului, urmandigaspund la intrelarile din chestionar. S-a
realizatsi o pretestare a chestionarului pe un lot de 1%estipdintre care 9 de sex
femininsi 6 de sex masculin, cu varste cuprinse intre 56 ani. Pentru a observa
n ce nasui statusul unei persoane deformepercepia, sugesti¥ este intrebarea
nr. 4. Care dintre cele daupersonaje este mai inalt?).

Participaryi. Lotul este constituit din 100 participanfiind stabilit prin
esantionarea simpl aleatoaresi respeci exigenele de reprezentativitate pentru
obiectivele cercétii. Participanii se distribuie astfel: dupvariabila gen, 64 sunt
de sex femininsi 36 de sex masculin; dapvariabila varst, 48 participan au
varsta cupringintre 16 — 25 ani; 14 au varsta cupdifigtre 26 — 35 ani; 10 au
varsta cuprinsintre 36 — 45 ani: 20 au varsta intre 46 — 55&uwi) varsta peste 55
de ani.

3. Rezultatesi discutii

Datele rezultate Th urma comgiet chestionarului au fost supuse prehurar
statistice. Se constata din 100 de subieg 60% au #ispuns & boierul este mai
Tnalt, 16% @ taranul este mai Thali 24% din subieg au faspuns & cele doa
personaje au acegatatui. Constaim ci din cei 60% dintre subig@tcare au spus
ca boierul este mai nalt, 36,6% fac parte din catiegde varst 16 — 25 ani;
16,6% fac parte din categoria de vardé — 35 ani; 13,3% fac parte din categoria
36 — 45 ani; 26,6% fac parte din grupa de i&ét— 55 angi 6,66% din grupa de
varsti peste 55 ani (tabelul 1).

Tabelul 1. Repartizareadspunsurilor la intrebarea nr.4, ddmrupa de véarst

Grupa de varsti| Boier % Taran % Egali % Total
16 - 25 22 36,6 12 75 14 58,3 48
26 - 35 10 16,6 0 0 4 16,7 14
36 -45 8 13,4 2 12,5 0 0 10
46 - 55 16 26,7 2 12,5 2 8,3 20
Peste 55 4 6, 7 0 0 4 16,7 8
Total 60 100 16 100 24 100 100

1 7 7 T |
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Distributia pe varste a celor 16% dintre suliecare au &ispuns @ taranul
este mai nalt este uitoarea: 75% - categoria 16-25 ani; 12,5% - cated@r45
ani; 12,5% - categoria 46-55 ani. Au acgdaaltime au #spuns 24% dintre
participanii distribuiti pe varsi astfel: 58,3% - categoria 16-25 ani; 16,7% -
categoria 26-35 ani; 8,3% - categoria 46-55%; 16, p#ste 55 ani.

Tabelul 2. Repartizarea dspunsurilor la intrebarea nr.4, ddprariabila gen

Apallrtenenga Boier % Taran % Egali % Total
agen ’
Feminin 36 56,25 12 18,75 16 25 64
Masculin | 24 66,67 4 11,11 8 22,22 36
Total 60 16 24 100

Diferenta dintre valorile celor trei indici in fufie de apartenea la genul
respondetilor este prezentatin tabelul nr.2. Se obsei¢a barbaii au un procent
mai ridicat (66,67%) decéat femeile (56,25%) in pperea boierului ca fiind mai
nalt. Tn perceperegranului ca fiind mai inalt, femeile de un procent de 18,75%
fati de birbai (11,11%). In perceperea celor dopersonaje ca fiind de acgea
statuii, valorile observate sunt apropiate: femeile (238abhatii (22,22%).

Pentru a surprinde atitudinea sullec cercetai fata de o persoancu o
pozitie sociad inali si fatd de o persoancu o poziie sociak sczuta, vom analiza
raspunsurile la intrebarea ni(Ge gandgte unul despre celalt?).

Subiegi care au #spuns & boierul este mai inalt, I-au considerat un om
puternic, cu autoritate, deasupra tuturor, singwarle poate oferi ajutor, este
impurator si  desconsidér omul situat pe o treaptsociah inferioai. Taranul
apare in postura de om newjiamil, supus, care vine cu capul plecatceat
ajutorul boierului.

Redm cateva exemple: Ce gagtieboierul desprgiran?Ca slugi, trebuie
sa ma asculte.Ce slujitor anarat si rau imbrca! Cred @i e un grantoc care nu
vrea g munceast. Ce gandge taranul despre boierCe bine dag& boierul mi-ar
da cé&iva poli! Cred @ boierul este suprat pe mine. L-am deranjat venind aici

Subiegii care au #ispuns @& taranul este mai inalt, adizut intaran un om de
nadejde, care vine cu saluin ajutorul boierului, un bun administrator abgrei.
Ce gandgte boierul desprearan? Cred @i taranul are o initiativa, o solge.
Taranul se pricepe la toate, ar putea kicreze pentru mine€Ce gandste taranul
despre boierBoierul este ingrijorat din cauza unor probleme adistrative. Cred
ca boierul are nevoie de ajutorul meu.

Rezultatele ne conduc la concluzia @espectivele #isaturi sunt atribuite
diferentiat boieruluisi taranului, tocmai datoritpoztiilor sociale pe care cele ddu
personaje le ocup Poztia sociad taran ar fi in mare risuia condtionat de faptul
ca taranii erau considetao clasa sociala defavorizain timp ceboierii se situau
pe treapta cea mai nala ierarhiei sociale. Se congtdendina subiegdlor de a
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grupa caracteristicile in seturi: de exemplu, desea personajului ca boier
asociaza pe laagboditie si alte tasaturi pozitive (puternic, impudtor). Pentru a
putea astfel atribui dsituri necunoscute plecand de la statusul de bosetiv
taran, oamenii trebuie neaat & aiba o concepe despre modul in careagiturile
se Tmbira in general. Informdle despre originea socio-economiofera ipoteze
privind caracteristicile personajelor care aparespectivelor categorii. f0tarea
informgiei este deviditin diregia agtepérilor si a ipotezelor lor.

in cazul subieglor care auispuns & cele dod personaje au aceganiltime,
putem spuneics-au gandit la stereotip dar au refairsi-| foloseasé. Actionand
astfel, contientizeaz faptul & aceast opinie este deja prezénin stadiul de fa
al procesului. In momentul jud#d finale, ei au putut gadar & inteleag mai usor
ca impresia lor se bazeape stereotip.

4. Concluzii

Constienti de complexitateai dificultatea perceperii corecte a celatilalstudiul
prezentsi-a propus & urmireasd modalitatea in care statusul unei persoane
deformeaz percepia si masura in care percajpe persoanei sunt determinate in
anumite contexte de stereotipuri. Consider ;i aceste obiective au fost
Tndeplinite, iar cele dauipoteze confirmate.

Rezultatele ofinute si concluziile desprinse din aceastercetare relev
faptul & mai mult de junitate dintre participanau considerat boierul ca fiind mai
Tnalt. De aicisi tendinta subiedlor de a plasa personajele intr-o categorie amteri
cunoscui. Impresiile prezentate infereéazu experieta trecud, cu reprezedtile
senzoriale, cu judédle evaluative, cu modelele mentale. Sunt evidamele
mecanismesi surse de distorsiune care pot interveni in per@epersoanei:
stereotipizarea; eroarea de atribuire; distorsiuatar/observator; falsul consens;
efectul de halo; efectul de indulgen

Totodat, concluziile cercetii sunt in concorda# cu datele eviderate de
literatura de specialitate. Simplificarea imagipersoanelor rezdltdin nsyi
mecanismul percejei care presupune clasificarea obiectelor pereeplpelarea
la judeditile stereotipesi la efectul halo introduce naii serioase obstacole in
procesul perceperii corecte a celuilalt. De celé malte ori, oamenii opereain
evaluarea celorlalutilizand doar cateva caracteristicinu constat decat prezea
sau absem respectivelor #isaturi de personalitate, astfei enai degrab vedem
ceea ce avem in minte decat structuraaragbersonaliitii celuilalt. S-a constatat
astfel @ in evaluarea personajelor, subiiedin mod incostient), acord
informatiilor verificate o serie intreagde presupuneri pe care le consider
indubitabile.

Corectitudinea percepi celuilalt trebuie & constituie un scop major in
relgiile noastre sociale. De aceasta depind Tn masug stabilirea, fungonarea
si evoluia relaiilor interpersonale.
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