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Concluzii

1. Electromiograma globald de suprafatd s-a impus ca modalitate neinvaziva de abordare a
complexului neuromotor-muschi striat, deosebit de eficientd si semnificativa cu conditia sa fie asociata cu
mecanograma si cu prelucrarea digitala.

2. In efortul fizic metoda reprezintd o modalitate uzuala si obiectiva de a evalua starea si capacitatea
functionala musculara, starea de oboseala si evolutia acestora in procesul de antrenament si recuperare.

3. Prelucrarea semnalului electromiografic a permis calcularea a 11 parametrii, dintre care 7
parametri de timp si 4 de frecventa. Comparand datele obtinute la contractii cu frecventd micd (3 in 5
minute) si frecventd mare (30 in 5 minute), valorile sunt putin diferite cu exceptia densitdtii maxime de
putere care are valoare cu mult mai mare la frecventa scazuta.

4. Concluziv, aceste date experimentale Tmi permit sd propun un nou principiu in Kinetoterapie —
periodizarea efortului fizic.
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Abstract

If tourism constitutes the “ activities of persons traveling”, it would follow that a tourist is the
individual who actually does the traveling outside his or her home community. At the simple level this is
correct, but the defining characteristic of a tourist is not just the travel component

Tourism, the world,s largest industry, is composed of many segments, including transportation;
accommodations; attractions; and the government and nongovernmental agencies responsible for planning, setting
policy, and marketing.

A tourist is defined in this chapter as a leisure traveler. Sport tourism is defined as travel to participate in
sport, to watch sport, or to venerate something or somebody associated with a sport.

Introduction

If tourism constitutes the “ activities of persons traveling”, it would follow that a tourist is the
individual who actually does the traveling outside his or her home community. At the simple level this is
correct, but the defining characteristic of a tourist is not just the travel component. Indeed, Goeldner and
Ritchie in 2003, proposd that any definition of tourism must include four components: Tourists ; Businesses
providing goods and services for tourists; The government in a tourist destination; The host community or
the people who live in the tourist destination.

Attributes also include the reason or the motivation for the trip, the length of the trip, and even the
distance traveled. Hinch and Higham (2001) wrote, “Like most social science concepts, there are no
universally accepted definitions of sport or tourism.. Each concept is rather amorphous and variety of
definitions have been developed to address a broad range of needs”. Definitions of sport turism: time, space,
motivation, form of the activity, and behavior.

Sport tourism includes both the sport excursionist who travels away from home for less than 24
hours, and the sport tourist who is away from home for more than 24 hours. Travel takes participants outside
their home communities, to another town, state, or country. Competition is a motivation that can be placed
on a continuum from low to highly competitive. Nostalgia sport-tourism,- travel to visit sport hall of fame,
sport themed attractions such as cruises, or sport venues such.
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Active sport-tourism

Tourists now want to be more active while on vacation. Part of this change can be attributed to the
increasing sophistication of tourists and the response of the tourism industry in segmenting its product into
specialized. More people are choosing to take active sport vacations. Standeven and de Knop estimated that
sport tourism accounts for between 10 and 20 % of the traveling public.

In 2000 Mintel noted this pattern in U.K.10% of the domestic British special interest vacations taken in
2000 had sport as their primary purpose. Similarly of Canada estimates that sport tourism accounts for 4%.

Amateur sports events have grown in recent years. Amateur sports events at the local, and national.
Many community organizations host road races that attract not only local residents but also runners from
outside the community, both sport excursionists and active sport tourist. Amateur sport events are held in a
wide range of sports from archery to Marathons. Some of these events are multi-sport competitions that are
targeted at various population segments.

In other segments of the tourism industry, resort managers realized that to maintain profitability
they had to combat seasonality. Seasonality refers to the variable pattern of visitation throughout the year at a
destination. Many ski areas added all-weather indoor and outdoor activities and facilities and targeted the
convention market and non-skiing vacations.

The second type of sport tourism pertains to sport events as tourist attractions and the tourists who
travel to watch them. The competition among community leaders focus on the economic impact from event
patrons, sponsorship deals, and, for the major event television rights etc. In examining event sport tourism, it
is, useful to think about two levels: the major events that include hallmark events and the megaevent, that
draws international attention, and the small-scale sport event. Megaevent- a one time international level
event of a large scale as the Olympic Games, or the FIFA World Cop tournament.

Small- scale sport event- a regular season or a smaller one-off sport event, such as amateur and
youth tournaments andcollege sports.

The third type of sports tourism is nostalgia sport tourism. Redmond(1991) identified a type of sport
tourism that involves travel to visit sport halls of fame, taking sport-themed vacations on cruise ships or
resorts, attending fantasy sport camps, and touring famous sport stadia. This type of trip for a nostalgia sport
tourist might be regarded as a dream vacation, a once-in-a — lifetime trip.

Socio-cultural Impacts of Sport Tourism. Tourism studies have produced abundant evidence that
tourism can have both positive and negative effects on a host community. Some of the positive effects relate
to economics; tourism is major source of income and employment for an area. Tourism may provide the
funding and the impetus to preserve historic buildings, traditional practices, and natural settings. Event sport
tourism is not the only type of tourism to have an effect on a host community.On the one hand residents
realize that their economic well-being often depends on tourists, yet the high prices, traffic congestion, and
sometimes increased crime that accompany living in a tourist destination may lead to resistance and even
hostility among community members. As sport tourism continues to grow in popularity we need to be aware
of the potential negative effects of this sector of sport and tourism industries as well as the benefits that we
have already discussed.

Tourism, the world,s largest industry, is composed of many segments, including transportation;
accommodations; attractions; and the government and nongovernmental agencies responsible for planning, setting
policy, and marketing. A tourist is defined in this chapter as a leisure traveler. Sport tourism is defined as travel to
participate in sport, to watch sport, or to venerate something or somebody associated with a sport.
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Rezumat

In unele tari, produsul intern brut se bazeazi in mare parte pe turism ( Grecia ,Elvetia, Egipt,Noua
Zeelanda etc ), cu un numar mare de angajati si care au inteles necesitatea integrarii activitatilor sportive in
cadrul actiunilor turistice, au reusit s mentind atractivitatea pentru aceste zone.

Turismul cea mai mare industrie mondiald ce are In componentd de la agentii guvernamentale pana
la persoane fizice, trebuie sa faca o legatura cat maiampla cu sportul pentru a-gi promova activitatile.

Legarea turistului de activititile sportive fie activ, fie pasiv, constituie si pe viitor o provocare
pentru agentiile de turism. Constientizarea omului ce munceste ca activitatea sportiva este un beneficiu in
folosul sanatatii lui, contribuie la dezvoltarea pe viitor a noi proiecte turistico-sportive.

Introducere

La noi in tard se constata o scadere importanta a activitatii turistice, mai ales in ultimul timp. Cauzele
pot fi gasite in modul defectuos de abordare a managementului activitatilor turistice. In unele tari, produsul
intern brut se bazeaza in mare parte pe turism ( Grecia , Elvetia, Egipt, Noua Zeelanda etc ), cu un numar
mare de angajati si care au inteles necesitatea integrarii activitatilor sportive in cadrul actiunilor turistice, au
reusit s mentind atractivitatea pentru aceste zone. Dupa 2003 si in SUA sunt state ( 29) in care prin actiunile
intreprinse au adus turismul in primele 3 mari angajatoare si producatoare de produs. Din multitudunea
teoriilor privind turismul cred ca Goeldner si Ritchie au rezumat directiile turismului:

1. Turisti

2. Afaceri care si asigure servicii i bunuri pentru turigti
3. Implicarea conducerilor statelor in destinatiile turistice
4. Comunitatea gazda.

Turismul cuprinde activitatile persoanelor care calatoresc si stau in locuri altele decat mediul
obignuit pentru o perioada ( nu mai mare de de un an ), pentru delectare, afaceri, vizite,si multe alte
motive.Deci turistul care calatoreste este un individ care iese din comunitatea sa. Afirmatia pare corecta,dar
trasatura definitorie a unui turist nu tine doar de calatorie.

Trebuie sa includem si motivatia calatoriei, distanta parcursa, durata. De aici rezulta ca nu toti turisti
internationali célatoresc pentru delectare, de placere. Apar doud cadegorii distincte: - delectare ( vacante,
studiu, sport, religie) si afaceri , intruniri, misiuni de familie. La aceste variante trebuie sd raspunda si sa
gaseasca solutii industria turismului.

In industria turismului sportiv ar fii de adoptat ideea ca un turist este un cilator care cauta tihna, plicerea,
pentru ca cele mai multe excursii sportive constituie intelegerea de catre noi a placerii ca fiind o actiune care
ne satisface intrinsec, este non instrumentala si liber aleasa, diferita de viata zilnicd a unei persoane.

Hinch si Highman au caracterizat turismul sportiv ,, Ca multe concepte ale stiintei sociale nu exista
definitii ale sportului sau turismului universal acceptate.

Exista cateva teorii comune pentru definitiile date turismului sportiv: timp, spatiu,motivatie, forma
de activitate i comportament. Dimensiunea timp presupune deplasarea pentru un timp scurt ( 0 zi de schi ) si
este declarat excursionist, sau plecarea de acasa pentru mai mult de 24 ore ( un wekend la schi ) ce
reprezintd un turism sportiv. Dimensiunea spatiu se refera la destinatia turistica,in afara comunitatii ( alt oras,
tara, continent). Forma de activitate- se refera la motivele sportive care au determinat calatoria.

Competitia este una din motivatii, fie cd este o activitate competitivd oficiala cu reguli
institutionalizate, sau competitii neoficiale cu reguli asociate sportului oficial. Activitatea este datd de
barbatia fizicd si de o naturd vesela. Barbatia se refera la miscarea fizica, curajul fizic, in concordanta cu
abilitatile individului pentru un anumit sport.

Comportamentul se refera la cele doua forme de participare:- ACTIV- cand o persoana caldtoreste
pentru a participa la o activitate sportiva direct, fiind unul din executanti, si PASIVI- cand persoana
calatoreste pentru a urmarii un sport preferat. Se mai poate determina un comportament al turisilor sportivi,
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cand motivatia este datd de dorinta de a aduce un omagiu unei personalitati sportive,unei echipe,sau a unui
eveniment deosebit ( turism sportiv nostalgic ).

Turismul sportiv activ, este calitoria ficuta pentru a participa la un sport. Inca din 1987 De Knop a
sugerat ca turismul se schimba, turistii dorind s fie mai activi in vacante. Cresterea pretentiilor turisilor,
raspunsul industriei turismului a dus la o explozie a turismului activ. Combinatiile turistice cu activitatile
sportive,au devenit in ultimul timp solicitari tot mai dese din partea clientilor.

Astdzi turistul nu numai admira peisajul exotic, ci fie merge pe jos, se catara, face scufundari,
calareste, schiaza, navigheaza, ciclism etc. Gama sporturilor oferite turistilor a crescut mult de la sporturile
traditionale precum schiul,tenisul, mersul pe munte, la sporturile moderne precum placa pe
zapada,ciclismul,golful. In ultimul timp problema obezititii, a vietii sedentare determina turistii si se
orienteze tot mai mult spre activititile sportive directe.In SUA 15-20 % dintre turisti fac turism sportiv.in M.
Britanie 10%. In Europa 18-25 %. Pentru statiunile de vacanta,sporturile multilaterale si facilitatile de fitnes,
sunt aproape obligatorii.

Pe de alta parte sportul este cel ce detrmini tot mai mult actiunile turistice. Un exemplu este cel
al croazierelor in care pe lingd deplasarea pe vas se oferd numeroase programe sportive ( fotbal, hochei,
volei, tenis,inot etc.),la care se adauga cele de aerobic ,fitness, sau cursuri de nutritie.

Se constatd in ultimul timp o accelerare a practicarii sporturilor de amatori. $i nu trebuie sd ne
doresc sa practice exercitiul fizic fie pasiv fie activ, pe parcursul intregului an, la nivel local sau national.
Sunt tot mai multe organizatii, firme, care organizeaza intreceri sportive ( alergéri, stafete, excursii, turnee de
jocuri,etc.) si care atrag competitori din diferite parti ale comunitatii. Acestia devin si turisti. Evenimentele
sportive de amatori cuprind o varietate de sporturi ( de la trasul frAnghiei, sau cu arcul la maratonul muntilor
etc.) si se adreseaza unor segmente variate de oameni. Aici se regasesc tineri cu calitdti deosebite, persoane
in varstd, presoane cu dezabilititi fizice sau psihice, ce nu au un tel de a castiga un premiu, ci acela de a
participa. In intrecerile ce aduna 50000- 100000, de participanti, si numai 1% au ca obiectiv realizarea unui
rezultat, restul incearcd sa imbine turismul cu activitatea sportiva. Deplasarea la aceste competitii provoaca
individul la cunoasterea unor noi ,, locatii turistice” precum si la intalnirea cu” oameni noi”.

Un alt aspect legat de influenta sportului asupra turismului este Intdlnit in sporturile de iarna (schi,
snowboard, bob, sanie, biatlon, schi sarituri). Ca un paradox dacd in anii 1970 numarul sportivilor de
performanta era foarte mare, iar numarul spectatorilor mic, In prezent numarul concurentilor scade in schimb
a crescut foarte mult numarul spectatorilor. Spectatorii sunt turisti veniti la competitie, si care in timpul liber
al competitiei, practicd o activitate sportiva.

Numarul tot mai mare al statiunilor care se inscriu in dorinta de a organiza competitii sportive denota
relatia moderna dintre TURISM- SPORT. Managerii acestor statiuni cauta solutii pentru a mentine turistii cat
mai mult prin organizarea unor activitati sportive de performanta pe tot parcursul anului, (vezi schi sarituri
pe iarbad), fie atragerea unor activitati noi ciclismul montan, deltaplanul, golful etc.

Un loc aparte n dezvoltarea turismului se intalneste cand vorbim de sportul de performanta.
Capacitatea de a organiza spre exemplu Jocurile Olimpice, Cupa Mondiala la fotbal, etc, determind o
intrecere pentru céstigarea organizarii in care se implica persoane cu atributii diferite ( politicieni, pers.
sportive, oameni de artd.patroni de diferite activitati etc.). Motivul: profitul de pe urma turismului si nu
numai.

Turismul sportului de competitie se Intalnese In competitiile majore, ce au loc o datad la un numar de
ani, pe o perioada lunga (30 zile) ce se prelungeste cu activititi colaterale: carnavale, festivaluri, expozitii,
etc.,evenimente ce contribuie la cunoasterea locatiilor oferite de organizatori cét si al traditiilor locale. Per
ansamblu céstigul material apartine atit investitorilor cat si comunititii. De reguld dupd asemenea
evenimente comunitate ramine cu o infrastructura imbunatatita, cu o comunitate mai unita $i mai mandra.

O alta latura a sportului de competitie se referd la acele competitii ce vizeaza o categorie speciald a
societatii ( studentii; militari, elevi, pers. cu handicap etc.). Atragerea unor competitii sportive pe perioade
scurte ( 2-6 zile) pe tot parcursul anului contribuie la dezvoltarea turismului si la asigurarea unor turisti pe
toata perioada anului. Daca ludm exemplu orasului Gainsville din Florida cu 4500 de hotele, si care a atras
21 de evenimente spotive pentru tineret $i amatori multe pe termen scurt, evenimente ce au contribuit la
venitul comunitatii cu 550000 de dolari.

Pentru ca sportul sd devind o strategie de succe in dezvoltarea turismului, comunitatile trebuie sa
invete sa foloseasca strategii care sd optimizeze avantajele sau rezultatele obtinute dupd un eveniment.
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Imbinarea turismului cu sportul de competitie poate contribuii si prin atragerea fanilor in intalniri directe cu
sportivii, sau vizitarea unor locuri, spatii ale sportivilor preferati.

In ultimii ani cei din industria turismului au realizat cd meiul inconjurator, ambientul,este produsul
de baza al turismului. Preocupdrile pentru un mediu sanitos se observa prin dezvoltarea eco-turismului. Eco
turismul este Tnurajat de sport. Folosirea mediului pentru sport, fara a-1 degrada, atrage turisti tot mai multi.

Turismul cea mai mare industrie mondiala ce are in componenta de la agentii guvernamentale pana
la persoane fizice, trebuie sa faca o legatura cat maiampla cu sportul pentru a-si promova activitatile.

Legarea turistului de activitatile sportive fie activ, fie pasiv, constituie si pe viitor o provocare
pentru agentiile de turism.Constientizarea omului ce munceste ca activitatea sportiva este un beneficiu in
folosul sanatatii lui, contribuie la dezvoltarea pe viitor a noi proiecte turistico-sportive.
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Abstract

In this study, we used data collected from students of two European academic campuses - Gottingen
(Germany) and Bacau (Romania) to examine and compare problems concerning their health status and
scholar success. We compared students’ self-reported emotional-behavioural problems and their physical and
psychic status with their ability to be successful in university across the two samples.

Consistent with previous research, we found that German students reported more internalizing and
externalizing problems than their Romanians peers did.

The identification of similarities, differences, but also the specific aspects of the health status
between German and Romanian students was made mostly regarding the risk factors on health. In this study,
the socio-cultural particularities constitute the independent variable which can influence the physical and
psychic health. The findings are discussed in relation to an intricate model that shape patterns of academic
investment.

Introduction

In the 2002 report’s conclusions, The European Council informed that there were not many studies
about youth from Albania, Georgia, Romania, Armenia, Hungary, Russia, Azerbaijan, Letonia etc. and
demanded that more reports should be published which must point out the necessity of much more of these.
M. Baumann et al., analysed the students’ health status from Europe (La santé des étudiants en Europe)
based on the following indicators: regular physical exercises, alcohol consumption, food consumption, safety
belt wearing, if they take sex-protection measures and if they use contraceptive drugs etc. The conclusion
was that students from East Europe lead more unhealthy lifestyles, that they are poorly informed about the
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